Creating Your Project Tag Line

Six Keys to a Powerful Tagline 

Examine other organizations' (especially your competitors') taglines to see what makes them work. Then apply that learning to the creation of your tagline. 

Your tagline must be simple, concise, clear, understandable and convey your marketing message. 

Make sure your tagline can be understood by a multi-cultural or international audience, if you have one. Cultural differences are critical here. 

Include words or phrases that connect with your logo, if possible. Example: Own a piece of the rock for Prudential Insurance, which has a rock logo. 

Use active verbs. As always, they'll engage your audiences. 

Hold your course. Once you create a tagline, stick with it. Don't change it just because you're tired of it. Some of the most well known taglines have been used for years. 
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SPECIFIC GOALS FOR THE TAG LINE FOR OUR CAMPAIGN
Mention the name of Our Community

Create an image or vision of our Community 

Ought to tie to Re-use, Enviro, Eco, Green or something

Needs to be quick and memorable

Have some clever play on words or something

Be able to last beyond the initial kickoff

Thoughts:

It takes a Village:  Wurtsboro Leads the Way to Reuse

Wurtsboro – Gateway to the Catskills, Gateway to Green

Don't Know Where to Begin?  Try Wurtsboro!

Wurtsboro – Getting Together for Greener Greenery

Re-use, Recycle, and Reclaim the Beauty of Wurtsboro

Save the Earth – One Village at a Time – Start in Wurtsboro

Village Voices for a Green Wurtsboro

Its Time to Come Clean About Bags – in Wurtsboro

Wurtsboro - Progressively Old Fashioned

BYOB (Bring Your Own Bag) to Wurtsboro

Wurtsboro Take Home a Memory, Not Plastic Bags

Wurtsboro – Escape to a Simpler Time and Place

                               Escape from Plastic Bags

Yes I Will  - Starting in Wurtsboro

Reduce your Footprint

Choose to Lead

Wurtsboro Taking a Step back into the Future  OR  Taking a Step Forward into the Past

